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whom you want o cever 1t, Abo e all

droppﬁd to the second if orvamzaticmal afﬁhanén and/or 10ngtICS detract
from the conveying the WHY or the news-worthiness of the story.

Type MORE across the bettom at ieast three nmes at
the bottom of the first page if you release is longer
“than one page. Try to end the first page at the end of
a paragraph or at least the end of a sentence.

information by “d'xrectmg
them to websites . or

 simply alemng them o
_resources  available

through the organization,
including mentioning of
the  availability of

. photographs.




 PRESS RELEASE WRITING MODEL (CONT.)

'msssage When avmlable, For mstance 1f you are announcmg a speaker who is commg to dascuss the Shlftlng consensﬁs in the
' Amerlcan J ewxsh commumty about a two-state solution, cite a recent poll that demonstrates proof of such

;CONTEXT

When posslble place your news in the context of iarger event& to deplct your story as a local ang)e ona nanonal or mtemaimnal news
story ¢ and thus i increase 1ts news cache ~

PITCH

Every press release sent should include a short pitch at the top to the journahst or beat Lhat you are targeting. The pitch should
_summarize the lead and should mclude explanatlon of why you think that partxcular journalist mlght be interested.




